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PERFIL DE EMPRESA

Adolfo Dominguez es una firma global de moda
de autor fundada, por el disenador homdnimo,
en los anos setenta. De reconocida reputacion
por su calidad y elegancia, Adolfo Dominguez
disefia, produce y distribuye ropa y accesorios
prét-&-porter para hombres y mujeres. La linea
de gafas y perfumes se produce y distribuye
bajo licencia.

Adolfo Dominguez se dirige a la “inmensa
minoria” - en palabras memorables de Juan
Ramén Jiménez - no por su poder de compra
o estatus social, sino por su refinamiento
intelectual.

Adolfo Dominguez cuenta con cerca de 600
puntos de venta en més de 30 paises en todo el
mundo. La firma alcanzd los 124,31 millones de
euros en su Gltimo ejercicio financiero.

La estrategia actual de la compania se basaenla
expansion hacia nuevos mercados como LatAm,
Asia y Oriente Medio a través de un modelo
de franquicias, consolidando su presencia en
mercados maduros y desarrollando nuevos
canales de distribucion que incluyen el
e-commerce.

Adolfo Dominguez es un referente internacional
en la industria de la moda y ha sido nombrado
por el Reputation Institute como una de las
30 empresas mas populares de Espaia.
Ademds, Interbrand la ha elegido entre las
compaiiias espafiolas mds importantes a nivel
internacional.

COMPANY PROFILE

Adolfo Dominguez is a global author fashion
firm founded, by the namesake designer, in
the seventies. Renowned for its quality and
elegance, Adolfo Dominguez designs, produces
and distributes ready-to-wear clothing and
accessories for men and women. The line
of glasses and perfumes is produced and
distributed under license.

Adolfo Dominguez is addressed to the “immense
minority” - in memorable words of Juan Ramén
Jiménez - not because of his purchasing power
or social status, but because of his intellectual
refinement.

Adolfo Dominguez has nearly 600 selling pints
in more than 30 countries around the world. The
company reached 124.31 million euros in its last
financial year.

The company’s current strategy is based on
expanding into new markets such as Latin
America, Asia and the Middle East through a
franchise model, consolidating its presence in
mature markets and developing new distribution
channels that include e-commerce.

Adolfo Dominguez is an international reference
in the fashion industry and has been named
by the Reputation Institute as one of the 30
most popular companies in Spain. In addition,
Interbrand has chosen it among the most
important Spanish companies internationally.



EL DISENADOR THE DESIGNER




1950

SASTRERIA CAMISERIA ‘EL FARO’

Nuestro origen estd en un pequeio taller
familiar de sastreria en Ourense, en el interior
de Galicia (Espana).

“EL FARO” SHIRT TAILOR
Our origins lie in a small family tailor business in
Ourense, in inland Galicia (Spain).

1975

LA FIRMA

Vestimos a la vanguardia social que instaurd
la democracia en Espafa. Alteramos el estilo
planchado y encorsetado del tardofranquismo
con volumetrias relajadas y materiales naturales.
Permitimos al lino arrugarse. La naturalidad
frente al hierro.

THE BRAND

We dressed the social avant-garde who
introduced democracy to Spain. We altered the
ironed and corseted style of the late Franco era
with relaxed volumes and natural materials. We
allowed linen to wrinkle. Natural instead of iron.

19 8 4

LA ARRUGA ES BELLA

En esta frase cabe la toda la dimension
filosofica de la firma, que ocupa no sdlo el
espacio estético de la moda, sino también el
de la ética. Forma parte del imaginario espafol
no soélo como una maxima propia de Adolfo
Dominguez, sino como expresion para apreciar
la belleza intrinseca de los tejidos y de las
personas.

WRINKLES ARE BEAUTIFUL

This phrase covers the entire philosophical
dimension of the brand, which does not only
enter the aesthetic space of fashion, but also
the ethical space. It forms part of the Spanish
mindset not only as the concept for Adolfo
Dominguez, but also as an expression to

appreciate the intrinsic beauty of fabrics and of
people.

1985

VOGUE

La prensa internacional nos sitla como una
de las firmas europeas mas relevantes del
momento. L’'Uomo Vogue dedica a Adolfo
Dominguez un amplio reportaje monografico.

VOGUE

International press positions us as one of the
most relevant European brands at the moment.
L’'Uomo Vogue dedicated a broad monographic
report to Adolfo Dominguez.
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2008

LA CRISIS

La crisis financiera global trunca el modelo
de expansion por el que apostaba Adolfo
Dominguez en sus lineas de negocio. La
empresa entra en pérdidas.

THE CRISIS

The global financial crisis cut off the expansion
model that Adolfo Dominguez had been
focusing on in its lines of business. The
company started to lose money.

2017

NUEVA ERA

Adriana Dominguez toma las riendas de la firma. Su plan de rescate es un ejercicio de creatividad
y sacrificio. Decide fusionar las diferentes lineas en una uUnica coleccion. Todo un regreso a la
esencia de la marca. Con una nueva estrategia de comunicacion, la firma recupera la relevancia
social de antano. La galardonada campafia “Sé mas viejo” se convierte en “La arruga es bella” de
los nuevos tiempos. La compaiia vuelve a la senda de la rentabilidad y se convierte en caso de
estudio de “turnaround”.

NEW ERA

Adriana Dominguez took over control of the company. Her rescue plan is an exercise in creativity
and sacrifice. She decided to merge the various lines into a single collection. A return to the
essence of the brand. With a new communication strategy, the brand recovered its previous social
relevance. The award-winning campaign “Be older” became the “Wrinkles are beautiful” of the
modern day. The company moved back into profitability and became a case study of a turn-
around.

2019

REGRESO A LA CREATIVIDAD

Regreso a las raices artisticas con Tiziana
Dominguez como Directora Creativa. Pasarelas
con una propuesta renovada: modelos no
profesionales y desfiles deslocalizados.
Produccion local en colecciones limitadas con
el disefo de vanguardia.

RETURN TO CREATIVITY

Return to artistic roots with Tiziana Dominguez
as Creative Director. Catwalks with a renewed
proposal: non-professional models and
relocated fashion shows. Local production in
limited collections with avant-garde design.




HOMBRE, MUJER Y ACCESORIOS: DISENO IMPECABLE Y
MATERIAS CON ALMA

Moda y accesorios que se adaptan al ritmo de vida actual sin
perder su esencia: la sencillez con poesia.

MAN, WOMAN AND ACCESORIES: IMPECCABLE DESIGN
MATERIALS WITH SOUL

Fashion and accesories that adopt to the rhythm of current life
without losign its essence: simplicity with poetry.
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LIGHTNESS COLLECTION
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ECO COLLECTION
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SPORT COLLECTION
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CLIP ON COLLECTION
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SUN COLLECTION
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POINT OF SALES
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1. Showcard 15x21 cm
Ref. PAD1264

2. Showcard 29x40 cm
Ref. PAD1265

3. Showcard 20x29 cm
Ref. PAD1267

BOLFODOMINGUEZ

4. Showcard 29x40 cm
Ref. PAD1266



1. Double side poster
Ref. PAD1263

2. Showcard 29x40 cm
Ref. PAD1268

3. Exhibitor
Ref. PAD1262
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ADOLFODOMINOUET
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1. Lineal visibility kit
Ref. PAD1246

2. Mirror
Ref. PAD1226

3. Tablepad
Ref. PAD1227
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1. Showcard 15x21 cm
Ref. PAD1254

2. Showcard 29x40 cm
Ref. PAD1255

3. Showcard 20x29 cm
Ref. PAD1256

4. Showcard 29x40 cm
Ref. PAD1258
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1. Exhibitor
Ref. PAD1259

2. Double side poster
Ref. PAD1253
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CASES

A cleaning cloth is included inside the case

1. RX Man
Ref. ESTADVH20

2. Woman / sun
Ref. ESTADVM20

3. Lightness
Ref. ESTADT21
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ADOLFODOMINGUE Z

CASES

A cleaning cloth is included inside the case

4. ECO collection
Ref. ESTADBI23

5. Photochromic collection.
Ref. ESTADS19



CASES

A cleaning cloth is included inside the case

6. Clipon collection
Ref. ESTADCL21
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OPTIM

C/ Espigolera 13, 08960 Sant Just Desvern, Barcelona - SPAIN
T +34 934 809 393 - info@optim.vision - www.optim.vision

¥ @modaoptica M optimyvision B @optimyvision



